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About Woodland Kyoto DMO
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This logo is an abstract representation of Kyoto's forests, a life nurturing resource that
acts as a cultural pathway from Kyoto's seas to her city and, supported the people's
enriched way of life, Kyoto's history and culture. Through the striking silhouette of a
forest and village in the shape of a mountain, the logo is evocative of life in a village
experiencing the seasonal transitions, and the abundant forests which boasts trees and
water sources and a diverse array of flora and fauna.
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Business Concepts and contents
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Management philosophy
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We, the Woodland Kyoto DMO, aim and hold high hopes as we work towards the future,
in encouragement of the development of our rich repository of natural regional resource
"Woodland Kyoto", into a lively region overflowing with vigor. It is with this goal in mind
that we establish our management philosophy.
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Woodland Kyoto DMO management philosophy
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We will make this an organization the region can rely on and work to develop

communication that would bring us closer to the voices of the people living in the
"Woodland Kyoto" area.
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We will fulfill our parts as the overall producer in charge of promoting the "Woodland

Kyoto Brand" as a regional brand by building a broad, comprehensive and inclusive

network based on the "Three Realities Principle (Sangen Shugi Principle)" of going to the

actual site (genchi). looking at the actual source product (genbutsu) and taking realistic
action (gennin).
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We aim to transmit information domestically and internationally to convey Woodland

Kyoto's appeal as an area that wholly offers "health," "healing" and "safety" so that
visitors will visit and personally experience all the region has to offer for themselves.
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Corporation profile
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[Area] Kameoka-City, Natan-City, Kyotamba-Town, Fukuchiyama-City, Ayabe-City
[Date Established] March 21, 2017 [Office] Kameoka-City Oiwake-cho Tanisuji 25-30
[Representative] Oshikawa, Seidai [Office Staff] Government officials, private
company employees, and external experts [Purpose] ®To increase revenue in this area
through branding regional resources as a local trading company ® To increase
opportunities for exchange and interaction as part of a strategy to increase local tourism
[Basic Scheme] ®Kyoto Prefecture and municipalities split the financial support of the
project evenly ®Introduce and employ nongovernmental methods ® Acquire stable
operation funding



